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FOR IMMEDIATE RELEASE
[DATE]
[DMO NAME] Urges State Legislature [OR RELEVANT ORGANIZATION] to Fund Programs that Promote [STATE, CITY]
[CITY, STATE] — [DMO] today called on the [STATE LEGISLATURE OR ADD RELEVANT ORGANIZATION] to [PERSONALIZE WITH YOUR ASK…RESTORE FUNDING, EXPAND FUNDING, FULLY FUND] for destination marketing organizations (DMOs) that promote [STATE, CITY] to travelers across the U.S. and around the world.
Tourism is one of [STATE, CITY]’s strongest economic drivers, supporting [X] jobs and generating [$X] in tax revenue each year. But without consistent investment in DMOs, the state risks losing visitors, and the spending they bring to competitors who are actively marketing their destinations.
“Travel is essential to our [STATE, CITY]’s economy and investing in destination marketing is not a cost, it’s a proven revenue generator,” said [SPOKESPERSON NAME, TITLE] of [ORGANIZATION NAME]. “Every dollar spent promoting our [STATE, CITY] returns many more in tax revenue, jobs and small business growth. Other states that cut DMOs learned the hard way. When Colorado eliminated its program in the 1990s, the state lost 30% of its market share and $2 billion in revenue, and it took 21 years to recover.”
[DMO] is urging lawmakers to include [$X] in the upcoming budget to support organizations that will [TAILOR TO YOUR SPECIFIC ASK]:
· Drive visitation that supports the economy, small businesses and local jobs
· Strengthen the state’s competitiveness against other destinations
· Generate tax revenue that supports essential public services like emergency response and investments in local roads and schools.
[CAN ADD QUOTES FROM OTHER ORGANIZATIONS/BUSINESSES THAT BENEFIT FROM TRAVEL, EXAMPLES PROVIDED]
“Visitors are the lifeblood of our business,” said [LOCAL BUSINESS OWNER NAME], owner of [BUSINESS NAME] in [CITY]. “When more people discover our town through marketing, it means fuller restaurants, busier shops and more jobs for our neighbors.”
“The travel economy is a critical part of our state’s overall competitiveness,” said LEADER SUCH AS MAYOR/CHAMBER REPRESENTATIVE OR OTHERS].  “But marketing our [STATE, CITY] isn’t just about travel, it’s about building a brand for our communities. Visitors often become residents, investors and business owners.”
For more information, visit [PERSONALIZE WHERE YOU WANT TO DRIVE REPORTERS].
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